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ABSTRACT

The message is clear. The Long Island young people responding to this survey, 89.6 percent of
which were Millennials between the ages of 20 and 34, are not happy with Long Island, the Long
Island economy and their overall lives on Long Island An overwhelming majority, 86.9 percent
agree to strongly agree, with 54 percent strongly agreeing, that if Long Island continues to ignore
young people’s needs they see themselves leaving Long Island. Another 54.3 percent disagree to
strongly disagree that remaining on Long Island is important to them, with only ten percent
strongly agreeing that Long Island was important to them. The concerns young people have about
remaining on Long Island focuses on housing options including housing in vibrant downtowns,
jobs, and the economy.

Most of the Millennials are Long Island’s brightest, many of which have attended, are currently
enrolled or have graduated college, with nearly 20 percent having advanced degrees. If the
Millennials continue to leave the region, Long Island will find it harder to maintain its
technological business base that requires this educated workforce. That belief is supported by 72.7
percent of respondents who agree to strongly agree that Long Island will not attract the high paying
industries where respondents wish to work. Additionally, 89.3 percent of respondents agree,
including 46.2 percent who strongly agree, that the flight of Long Island’s young workforce will
hurt the Long Island economy.

With 46.7 percent of Millennials earning from under $20,000 to $29,999 annually it is no
surprise why 60 percent have tried finding employment on Long Island in the past year.
Furthermore, 56.9 percent were unable to find jobs aligned with their skills, 67.6 percent unable
to find jobs aligned with their salary expectations, and 68.5 percent say that finding a job that
allows them to live on Long Island is important.

Having the Millennials remain is critical because they are Long Island’s future middle class,
with much of this new middle class creating a demand for housing. Over 90 percent of responding
Millennials live with their parents or relatives, or rent apartments, with nearly the same percent of
Millennials planning to purchase their own home. This future market for housing will sustain local
housing values and can’t be allowed to leave. Something young people through their responses

predict they will.



Important to Millennials in what they want in housing is a location that is pedestrian friendly,
with proximity to work, attainably priced, and in walkable vibrant downtowns having nearby
public transportation providing options to driving.

The relationships and predictions drawn from the data conclude that when asked about leaving
Long Island if Long Island continues to ignore young people’s needs strong correlations existed
between young people leaving Long Island and lack of housing options, high housing costs, finding
a job aligned with salary expectations, the adverse impact of the Long Island economy due to the
flight of young people, finding a job aligned with skills, and concern that Long Island will not be
able to attract the high paying industries where respondents wish to work.

Other correlations included strong relationships between Long Island’s high housing costs and
lack of housing options, finding a job aligned with skills and salary expectations, having more
transportation and walkable options to dependency on driving and finding an apartment in a
downtown, finding a job aligned with skills and attracting high paying industries, and finding a
job aligned with salary expectations and attracting high paying industries.

Supporting the correlations is the regression analysis which predicted that the most significant
reasons why young people would remain on Long Island is finding or having a job, followed by
not ignoring young people’s needs (such as housing options), improving young people’s overall
life on Long Island, stemming the continued flight of Long Island’s young workforce since it will
adversely affect Long Island’s economy, and finding a job aligned with skills.

The regression analysis also predicted why those who agree to strongly agree that if Long Island
continues to ignore young people’s needs these young people see themselves leaving Long Island.
The significant reasons were Long Island’s high housing costs, the continued flight of Long
Island’s young workforce since it will adversely affect Long Island’s economy, lack of housing
options, finding a job that allows for remaining on Long Island, and finding a job aligned with
salary expectations

The survey responses leave little doubt. Millennials are unhappy with Long Island and have

voiced strong reasons why they would leave and what needs to happen for them to stay here.



INTRODUCTION

The latest job growth on Long Island is no reason for joy. While it can be argued that all the
jobs lost during the Great Recession have been recovered, the reality lies in the quality of the jobs
created. Long Island has replaced high paying manufacturing, technology and engineering jobs
with lower paying service sector jobs. An economy can’t reach its full potential if it is built on
service sector jobs.

It’s always important for our regional economic growth that as many Long Islanders find work
as possible, especially since those in the population who are working began this decade 4 percent
below the year 2000 level. And many of those who are working are in less than full time or
temporary jobs and many without benefits.

The Long Island economy is not achieving the full economic potential needed to sustain the
region from these jobs because the growth has in Long Island’s historically lower wage paying
industry sectors. These include health care, business services, retail, hospitality, restaurants, and
tourism. Losing ground were jobs in the higher wage paying sectors including technology,
manufacturing and information technology. Clearly the Long Island’s economy is becoming more
reliant on the service sector, especially since between 2000 and 2013 Long Island gained 99,579
lower paying jobs while losing over 36,144 jobs in the higher wage paying industries (U.S Census,
2000, 2010, 2012).

And while there were gains in higher paying construction jobs, this job growth was not a result
of demands made from growth in the local economy, but these jobs were more of a result of
payments made by the federal government, New York State, and insurance companies to Long
Islanders so they could repair the damage to their homes and businesses caused by Hurricane
Sandy. Adding to the concern is the continued contraction of the region’s manufacturing sector,
further dampened by federal defense spending cuts resulting from sequestration and the recent
federal budgets.

All this does not bode well for the kind of expanding economy that Long Island needs to grow.
So what does Long Island need do to bring back the vigorous economic growth it once had?

Critical for a more robust Long Island economy, the region must retain its young people. These
are the very individuals in which we have invested over a quarter of million dollars per student to
educate in grades K-12. When Long Island’s young people move to other regions to work and live,

these other regions benefit economically from the efforts of relocating young Long Islanders while
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not having paid for educating the human capital that will generate that economic growth. All paid
for by Long Island. Long Island loses. We pay for educating the workforce that is benefiting other
regions instead of Long Island.

And this could become a growing scenario and an economic nightmare for Long Island, given
that the latest industry survey report concluding that higher wage paying tech companies will be
looking to hire new employees. Lacking young professional and educated talent in the regional
workforce will only delay Long Island’s economic recovery, especially since companies often
relocate and expand in regions where there is a good supply of talented workers.

And be sure that Long Island’s young people are leaving. Data reveals that while there has been
a sufficiency in births of the Millennial Generation to sustain Long Island’s workforce, the
Millennials, those born during the 1980’s and the 1990’s have contracted. Between 2000 and 2013
a significant portion of the Millennials, those between the ages of 20 to 34 years of age, have left
Long Island.

During the 1980°’s, the 331,700 births were 12.7 percent of Long Island’s population followed
by the 381,082 births during the 1990’s which represented 13.8 percent of the region’s population
(NYS Department of Health). This was sufficient enough to sustain our workforce.

Yet of the two demographic groups that have decreased between 2000 and 2013 the Millennials
are the most worrisome. Those between the ages of 20 and 34 years of age have contracted by
18,500 persons or 3.7 percent, followed by those 20 years and under which have contracted by
22,167 or 2.9 percent since 2000 (U.S. Census).

Keeping the Millennials on Long Island is essential because Long Island is aging. Those over
60 years of age have grown by 89,976 and is the only group growing significantly between 2000
and 2013 at 18.6 percent followed by the 35 to 59 year olds which grew 27,850 persons or 2.75
percent (U.S. Census).

Defining the problem is easy. Public officials agree that keeping young people on Long Island
is critical; it is the solution that is elusive.

The lack of this housing is often cited as reason why there is a flight of youth away from Long
Island, but housing is not the only reason. So is an educated and affordable workforce and is one
reason why companies take their jobs elsewhere. Companies follow employees and employees

follow companies. Before we lose any more of our region’s most valuable investment, our young



people that we paid to educate, Long Island needs to initiate a strategy to keep our young people
here.

The results of the following survey clearly illustrate what is needed to keep Long Island’s young
people, the Millennials, Long Island’s future middle class and workforce here contributing to Long
Island’s future.

RESEARCH QUESTIONS
The following questions guided this study.

Research Question One

For the total of returned surveys of the Long Island young, what were the relationships between
these individuals and; the industries where they are presently employed, the satisfaction with their
current employment, how they view their life on Long Island, their level of education attainment,
their academic field of study, their age and gender, their living arrangements and plans to purchase
a home, their 2013 earnings and expectations to earn more in 2014, the value placed on job
proximity to where they live, value placed on a walkable environment where they work, access to
public transportation, and whether a job has a pension plan and healthcare insurance.

Also examined were the opinions of Long Island’s young people about; whether remaining on
Long Island was important, their preference for transit options and walkable communities and
downtowns to dependence on driving, the importance of living near public transportation, the
impact of Long Island’s lack of housing options and high costs on remaining on Long Island, the
importance placed on apartment price, size and walkable downtown, the importance of finding a
job that allows for staying on Long Island, importance of job fulfillment over salary, the ability to
find a job aligned with jobs skills and salary expectations, attempts to find a job during the past
year, whether the flight of Long Island’s young people will hurt the local economy, and possibility

of leaving Long Island if the region continues to ignore young people’s needs.
Research Question Two

What were the relationships between the respondent’s preference for transit options and
walkable communities and downtowns, to dependency on driving, living near public
transportation, Long Island’s lack of housing options and high costs, importance placed on

apartment price and size and walkable community, importance placed on finding a job that would



allow them to stay on Long Island, importance placed on job fulfillment over salary, ability to find
a job aligned with their jobs skills and salary expectations, attempts to find a job during the past
year, concern that Long Island would not be able to attract the industries they wish to work in, and
concern that the flight of Long Island’s young people will hurt the local economy, and the
importance of remaining on Long Island and leaving Long Island if young people’s needs are not

met?
Research Question Three

How did respondents preference for, transit options and walkable communities to
dependency on driving, living near public transportation, experience with Long Island’s lack of
housing options and high housing costs, apartment price and size and walkable community, finding
a job that would allow them to stay on Long Island, importance placed on job fulfillment over
salary, ability to find a job aligned with skills and salary expectations, attempt to find a job during
the past year, concern that Long Island would not be able to attract the industries they wish to work
in, and concern that the flight of Long Island’s young people will hurt the local economy, would
predict whether they would remain on Long Island and would predict whether they would leave
Long Island?

DESCRIPTION OF SURVEY RESPONDENTS

This study examined opinions of Long Island young people with results randomly solicited and
received from various social media web forums between February 27, 2014 and March 24, 2014.
The result was a total received random sample of 413 young Long Islanders. The subjects in this
study were Long Island young people primarily in the Millennial age category from 315 zip codes.
Respondents remained anonymous and confidential.

Respondents were contrasted as to; the industries where they were presently employed, the
satisfaction with their current employment, how they view their life on Long Island, their level of
education attainment, their academic field of study, their age and gender, their living arrangements
and plans to purchase a home, their 2013 earnings and expectations to earn more in 2014, the value
placed on job proximity to where they live, value placed on a walkable environment where they
work, access to public transportation, and whether a job has a pension plan and healthcare

insurance.



Of the 413 random sample respondents, 317 provided their age category and included, 22 or
6.9 percent between the ages of 15 and 19, 115 or 36.3 percent between the ages 20 and 24, 123
or 38.8 percent between the ages of 25 and 29, 46 or 14.5 percent between the ages of 30-34 and
11 or 3.5 percent between the ages 35 to over 40.

DESCRIPTIVE STATISTICS

Long Island’s Young People: In Long Island’s Higher Paying Jobs

Nearly 53 percent of the respondents are presently employed in the Long Island economy’s
higher paying jobs. These include accounting services, construction, education, finance, legal
services, and technology, engineering and science. Another 12.2 percent are in medical and health
care services.

Human capital is the most valuable resource a region has because it generates the economic
activity necessary to sustain a region, and because it is mobile. If this economic generating human
capital can pick up and move to another region of the country able to meet their needs, this labor

force will move. Census data illustrates the loss of Long Island’s young people.

Table 1: Industry Where Respondents Are Presently Employed

Frequency | Percent | Valid Percent | Cumulative Percent
Valid Accounting Services 14 34 4.5 45
Construct/BIdgmg Maint. 1 27 35 8.0
Landscaping
Education 32 7.7 10.3 18.3
Entertainmentt/Recreation 25 6.1 8.0 26.4
Finance/lnsurancer/Business 33 8.0 10.6 37.0
Food/Restaurants/Hospitality 12 2.9 3.9 40.8
Journalism 8 1.9 2.6 43.4
Legal Services 14 34 45 47.9
Medical-Health Care Svces 38 9.2 12.2 60.1
Motor Vehicle/Auto Related 1 2 3 60.5
Public Relations/Marketing 25 6.1 8.0 68.5
Real Estate 1 2 3 68.8
Retail — Wholesale 23 5.6 7.4 76.2
Technology/Engineer/Science 59 14.3 19.0 95.2
Other 15 3.6 4.8 100.0
Total Responses 311 75.3 100.0
No Response 102 24.7
Total 413| 100.0

If Long Island continues to lose the workforce, such as those employed in the higher paying

jobs illustrated in Table 1, the regional economy can’t expand.



Long Island Young People Satisfied Where They Work

This supports Table Q10 where 67.9 percent agree to strongly agree that job fulfillment is more

important the salary.

Table 2: Satisfied With Current Employment

Frequency | Percent | Valid Percent | Cumulative Percent
Valid 1 26 6.3 8.2 8.2
2 51 12.3 16.1 24.3
3 37 9.0 11.7 36.0
4 91 22.0 28.7 64.7
5 83 20.1 26.2 90.9
6 29 7.0 9.1 100.0
Total Responses 317 76.8 100.0
No Response 96 23.2
Total 413 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree
(5) Agree; (6) Strongly Agree

Long Island’s Young People Not a Happy Lot

Table 3: Rating Overall Life On Long Island

Cumulative
Frequency Percent | Valid Percent Percent

Valid 0 6 15 1.9 1.9
1 6 15 1.9 3.8
2 8 1.9 25 6.3
3 31 7.5 9.8 16.1
4 26 6.3 8.2 24.3
5 37 9.0 11.7 36.0
6 65 15.7 20.5 56.5
7 68 16.5 215 77.9
8 52 12.6 16.4 94.3
9 14 3.4 4.4 98.7
10 4 1.0 1.3 100.0
Total 317 76.8 100.0

Missing System 96 23.2

Total 413 100.0

Note: Scale between: (0) Worst Possible Life - (10) Best Possible Life
When asked how they would rate their overall life on Long Island with 10 being the best and
zero the worst, Table 3 above indicates that 56.5 percent of respondents fell between zero and

five/six, for a mean happiness rating of 5.8. Long Island’s young people are not happy here.



Long Island’s Young People: The Education They Will Take With Them If They Leave

The future workforce that Long Island is in danger of losing are some of the region’s most
educated young people. Table 4 illustrates that 91.5 percent of respondents have been enrolled
in college or have graduated with post high school education degrees with 66.9 percent holding
associate, undergraduate, graduate and doctoral degrees. Another 24.6 percent are currently
enrolled in college or have had some college education. This is the educated workforce that can
access the higher paying jobs created by the Long Island economy. Losing these individuals
further erodes Long Island’s middle class and removes important economic generating economic

activity that Long Island needs not only to sustain itself but to grow.

Table 4: Respondents Level of Education Attainment

Frequency Percent Valid Percent | Cumulative Percent
Valid Some High School 7 1.7 2.2 2.2
High Sch Grad/GED 20 4.8 6.3 8.5
Current in College 45 10.9 14.2 22.7
Some College 33 8.0 104 33.1
Associate Degree 19 4.6 6.0 39.1
Under Grad Degree 137 33.2 43.2 82.3
Graduate Degree 43 104 13.6 95.9
Doctoral Degree 13 3.1 4.1 100.0
Total Responses 317 76.8 100.0
No Response 96 23.2
Total 413 100.0

Long Island’s Young People Hold Academic Degrees In Higher Paying Industries

Table 5 reflects that 51.7 percent of respondents have academic degrees in fields of study that
often pay higher wages. These include accounting services, education, finance, insurance, business
services, and technology, engineering and science with another 12.2 percent having earned degrees
in medical and health care services.

If Long Island fails to keep these young people Long Island losses it’s most valuable resource,
which is its intellectual human capital. Human capital is the only true resource of a region because

it often results in high income earners and the related economic generating potential. What makes



human capital so valuable and so sought after by competing regions of the country is that it is

mobile. Unlike plant and equipment which can’t be easily moved or relocated, human capital can

relocate from a region without difficulty.

Table 5: Respondents Academic Degree Field of Study

Frequency | Percent | Valid Percent | Cumulative Percent
Valid Accounting Services 9 2.2 3.1 3.1
Construct/Bldg Maint
Landscapin% 1 2 3 3.4
Education 16 3.9 5.4 8.8
Entertainment/Recreation 20 4.8 6.8 15.6
Finance/Insurance/ Business 37 9.0 12.6 28.2
Food/Restaurant/Hospitality 4 1.0 14 29.6
Journalism 4 1.0 1.4 31.0
Legal Services 13 3.1 4.4 354
Medical/Health Care Services 36 8.7 12.2 47.6
Public Relations/Marketing 14 3.4 4.8 52.4
Technology/Engineer/Science 77 18.6 26.2 78.6
Other 63 15.3 21.4 100.0
Total Responses 204 71.2 100.0
No Responses 119 28.8
Total 413 100.0

Respondents Age and Gender

Tables 6 and 7 illustrate the age and gender of the respondents.

Table 6: Age of Respondents

Years of Age Frequency Percent Valid Percent Cumulative Percent
Valid 15-19 22 5.3 6.9 6.9
20-24 115 27.8 36.3 43.2
25-29 123 29.8 38.8 82.0
30-34 46 11.1 145 96.5
35-39 9 2.2 2.9 99.4
Over 40 2 5 .6 100.0
Total Responses 317 76.8 100.0
No Responses 96 23.2
Total 413 100.0
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Table 6 reflects that 89.6 percent of those responding to the survey were the Millennials, those
born during the 1980°s and 1990’s. This group is critical to stemming the erosion of Long Island’s
middle class. Their opinions of what it will take to keep them in the region should concern all
policy makers. Of those responding to 67.8 percent were male and 32.2 percent female.

Table 7: Gender of Respondents

Frequency Percent Valid Percent Cumulative Percent
Valid Male 215 52.1 67.8 67.8
Female 102 24.7 32.2 100.0
Total Responses 317 76.8 100.0
No Responses 96 23.2
Total 413 100.0

Long Island Young People Living With Parents and Planning For Home Ownership

Tables 8 and 9 illustrate the living arrangements and aspirations of Long Island’s young people.
Table 8 illustrates that only 7.6 percent own where they live while 58.7 percent are living with
parents or relatives, 22.1 percent are living in a legal apartment and 11.7 percent are living in an
illegal rental apartment. The high level of those living with parents and relatives correlates with
the lower level of respondent’s earnings, resulting in their having fewer attainably priced housing
options.

Table 8: Respondents Living Arrangements

Frequency | Percent | Valid Percent | Cumulative Percent
Valid With Parents or Relative 186 45.0 58.7 58.7
Legal Rental Apartment 70 16.9 221 80.8
lllegal Rental Apartment 37 9.0 11.7 92.4
Own Home or Condo 24 5.8 7.6 100.0
Total Responses 317 76.8 100.0
No Responses 96 23.2
Total 413 100.0

While 293 or 92.5 of respondents in Table 8 lived with parents, relatives, or in legal apartments,

Table 9 indicates that 268 or 84.5 percent plan to purchase their own home or condominium. That
bodes well for Long Island residential housing market because this untapped potential demand for
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housing is vital to maintaining local housing prices when retiring Baby Boomers look to sell their

homes.

Table 9: Do Respondents Plan to Purchase Own Home or Condo

Frequency | Percent | Valid Percent | Cumulative Percent
Valid Yes 268 64.9 84.5 84.5
No 34 8.2 10.7 95.3
Already Own 15 3.6 4.7 100.0
Total Responses 317 76.8 100.0
No Responses 96 23.2
Total 413| 100.0

Long Island Millennials Earn Low Wages With Many Not Expecting Higher Wages In 2014

Correlating with the 58.7 percent of respondents in Table 8 who are living with their parents or
relative are the 46.7 percent of respondents in Table 10 who are earning less than $20,000 and up
to $29,999 in wages, with Table 11 reflecting pessimistic earnings expectations for 2014. As noted
earlier, the lower wages earned by respondents makes it financially difficult for Millennials to

afford having their own rental accommodations or owning their own home.

Table 10: Income Level Describing Respondent 2013 Earnings

Income Brackets ($) Frequency Percent Valid Percent Cumulative Percent
Valid Under $20,000 109 26.4 344 34.4
20,000-29,999 39 9.4 12.3 46.7
30,000-39,999 30 7.3 9.5 56.2
40,000-49,999 45 10.9 14.2 70.3
50,000-59,999 24 5.8 7.6 77.9
60,000-75,000 26 6.3 8.2 86.1
75,000 and above 44 10.7 13.9 100.0
Total Responses 317 76.8 100.0
No Responses 96 23.2
Total 413 100.0
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While 84.5 percent of respondents in Table 8 say they plan to purchase their own home or
condominium, Table 11 illustrates this may not happen soon primarily because respondents do
not have the financial resources to support home ownership. The respondents in Table 11 indicate
that only 54.9 percent expect to earn more in 2014, while 8.8 percent do not. The remaining 36.3
percent expect no change in their earnings.

Table 11: Do Respondents Expect To Earn More in 2014

Frequency Percent Valid Percent Cumulative Percent
Valid Yes 174 42.1 54.9 54.9
No 28 6.8 8.8 63.7
Remain The Same 115 27.8 36.3 100.0
Total Responses 317 76.8 100.0
No Response 96 23.2
Total 413 100.0

Desire to Live Near Where They Work, Live and Work In Walkable Communities With Access
To Public Transportation, and Have Jobs With Pension and Health Care Benefits
The survey respondents indicated in Tables 12 through 16 that their preferences for where they
worked where similar to their parents and other workers in the labor force. In overwhelming
numbers, Table 12 illustrates that 89.6 percent of respondents said that they wanted a job in
proximity to where they live.

Table 12: When Seeking A Job Proximity to Where You Live Has Value

Frequency | Percent | Valid Percent | Cumulative Percent
Valid Yes 284 68.8 89.6 89.6
No 33 8.0 10.4 100.0
Total Responses 317 76.8 100.0
No Response 96 23.2
Total 413| 100.0

By a modest majority of 55.5 percent, respondents indicated in Table 13 that when seeking a

job a walkable environment had value to them.

13



Table 13: When Seeking a Job A Walkable Environment Has Value

Frequency | Percent | Valid Percent | Cumulative Percent
Valid Yes 176 42.6 55.5 55.5
No 141 34.1 44.5 100.0
Total Responses 317 76.8 100.0
No Response 96 23.2
Total 413 100.0

As for access to public transportation when seeking a job, 59.9 percent or three out of five

respondents in Table 14, said it was important to them.

Table 14: When Seeking A Job Public Transportation Access Has Value

Fregquency | Percent | Valid Percent | Cumulative Percent
Valid Yes 190 46.0 59.9 59.9
No 127 30.8 40.1 100.0
Total Responses 317 76.8 100.0
No Response 96 23.2
Total 413 100.0

In Tables 15 and 16 by overwhelming majorities of 83 and 89.9 percent respectively,

respondents said that when seeking employment, a job with pension benefits and health insurance

had value to them.

Table 15: When Seeking A Job Pension Benefits Have Value

Frequency | Percent | Valid Percent | Cumulative Percent
Valid Yes 263 63.7 83.0 83.0
No 54 13.1 17.0 100.0
Total Responses 317 76.8 100.0
No Response 96 23.2
Total 413| 100.0
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Table 16: When Seeking A Job Health Insurance Has Value

Valid Cumulative
Frequency | Percent Percent Percent
Valid Yes 285 69.0 89.9 89.9
No 32 7.7 10.1 100.0
Total 317| 768 100.0
Responses
No Response 96 23.2
Total 413| 100.0

REMAINING ON LONG ISLAND NOT THAT IMPORTANT
TO LONG ISLAND’S YOUNG PEOPLE

Long Island’s young people indicate in Table Q1 that remaining on Long Island is not that
important to them. By a margin of 54.3 to 45.7 percent, respondents disagree to strongly disagree
that remaining on Long Island was important to them with 45.7 percent who agree to strongly
agree that remaining on Long Island was important to them.

Table Q1: Remaining On Long Island Is Important to Me

Frequency | Percent | Valid Percent | Cumulative Percent

Valid 1 106 25.7 25.7 25.7

2 76 18.4 18.4 44.1

3 42 10.2 10.2 54.2

4 89 21.5 21.5 75.8

5 60 14.5 14.5 90.3

6 40 9.7 9.7 100.0
Total Responses 413| 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree
(5) Agree; (6) Strongly Agree

PREFER NON DRIVING TRANSIT OPTIONS,
WALKABLE COMMUNITIES AND PUBLIC TRANSPORTATION ACCESS

Tables Q2 and Q3 clearly indicate that respondents favor public transit options and walkable
environments to being dependent on driving and that living in communities that are near public
transportation is important to them.

Table Q2 overwhelmingly illustrates that 80.6 percent of respondents prefer transit options

and walkable environments to being dependent on driving.
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Table Q2: Prefer Transit Options and Walkable Environments So Not To Be
Dependent on Driving

Valid Cumulative
Frequency | Percent Percent Percent
Valid 1 21 5.1 5.1 5.1
2 22 5.3 5.3 10.4
3 37 9.0 9.0 19.4
4 67 16.2 16.3 35.7
5 88 21.3 21.3 57.0
6 177 42.9 43.0 100.0
Total Responses 412 99.8 100.0
No Response 1 2
Total 413| 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree
(5) Agree; (6) Strongly Agree

Reinforcing the preference for public transportation to dependence on driving shown in Table
Q2 are the results reflected on Table Q3 where 70.2 percent agree to strongly agree that living near

public transportation was important to them.

Table Q3: Living Near Public Transportation Is Important

Frequency | Percent | Valid Percent | Cumulative Percent

Valid 1 32 7.7 7.7 7.7

2 55 13.3 13.4 21.1

3 36 8.7 8.7 29.8

4 98 23.7 23.7 53.5

5 98 23.7 23.7 77.2

6 94 22.8 22.8 100.0
Total Responses 413| 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree
(5) Agree; (6) Strongly Agree

HOUSING OPTIONS MAY LIMIT KEEPING YOUNG LONG ISLANDERS HERE

Just as clear as the preferences expressed by respondents in Tables Q1 and Q2 for living near
public transportation in walkable transit oriented environments, is the preference of 86.4 percent
of respondents in Table Q4 who agree to strongly agree that Long Island’s housing options may

limit their remaining here.
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Table Q4: Long Island’s Housing O

tions May Limit My Ability to Remain Here

Frequency Percent Valid Percent Cumulative Percent

Valid 1 12 29 2.9 2.9
2 25 6.1 6.1 9.0
3 19 4.6 4.6 13.6
4 45 10.9 10.9 24.5
5 91 22.0 22.0 46.5
6 221 53.5 53.5 100.0
Total Responses 413 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree
(5) Agree; (6) Strongly Agree

Clearly housing options are important to keeping Long Island’s Millennials here and in the

regional workforce. This is also critical for shoring up Long Island’s eroding middle class and

contributing to sustaining Long Island’s economy. Tables Q5 to Q8 that follow define what those

housing options are.

RENTAL APARTMENTS IN WALKABLE DOWNTOWNS
KEEP MILLENNIALS HERE - BUT COST MATTERS

By a margin of more than three to one, Table Q5 reflects that 79.6 percent of respondents agree

to strongly agree that a rental apartment in a walkable downtown would help them stay on Long

Island. However Table Q6 indicates that housing cost may limit their staying here.

Table Q5: Rental Apartment in Walkable Downtown Would Help Me Remain
On Long Island

Frequency Percent Valid Percent Cumulative Percent

Valid 1 22 5.3 5.3 5.3
2 33 8.0 8.0 13.3
3 29 7.0 7.0 20.3
4 81 19.6 19.6 40.0
5 117 28.3 28.3 68.3
6 131 31.7 31.7 100.0
Total Response 413 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree
(5) Agree; (6) Strongly Agree
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By overwhelming numbers, 93 percent of respondents in Table Q6 said that Long Island’s high
housing costs my limit their ability to stay here. Helping to explain this answer, in part, is the role

that the respondents’ employment in lower paying industry sectors plays (Tables 1 and 10).

Table Q6: Long Island’s High Housing Costs My Limit My Staying Here
Frequency | Percent | Valid Percent Cumulative Percent

valid 1 7 1.7 1.7 1.7
2 13 3.1 3.1 4.8
3 9 2.2 2.2 7.0
4 37 9.0 9.0 16.0
5 70 16.9 16.9 32.9
6 277 67.1 67.1 100.0
Total Response 413| 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree
(5) Agree; (6) Strongly Agree

Reinforcing the importance place by respondents Long Island high housing costs in Table Q6
are their responses in Table Q 7 where 78.5 percent agree to strongly agree that an attainably
priced apartment is more important than apartment size.

Table Q7: Attainably Priced Apartment More Important Than
Apartment Size

Frequency Percent | Valid Percent Cumulative Percent

vald 1 22 5.3 5.3 5.3
2 28 6.8 6.8 12.1
3 39 9.4 9.4 215
4 124 30.0 30.0 51.6
5 113 27.4 27.4 78.9
6 87 21.1 211 100.0
Total 413 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree
(5) Agree; (6) Strongly Agree
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FINDING A JOB ON LONG ISLAND: WHAT MATTERS
TO MILLENNIALS AND WHAT DOESN’T
Respondents in Tables Q8 to Q10 placed in perspective how they viewed finding a job and
what factors influence their decisions.
In Table Q8, 57.7 percent of respondents said that finding an apartment in a pedestrian friendly
location is more important than finding a job. The responses reinforce what respondents said in
Tables Q2, Q3 and Q7; that attainably priced housing with access to public transportation in

walkable communities is where they wish to live.

Table Q8: Finding Apartment In Pedestrian Friendly Location More Important
Than Finding A Job

Frequency Percent Valid Percent Cumulative Percent

Valid 1 38 9.2 9.2 9.2
2 67 16.2 16.2 254
3 70 16.9 16.9 42.4
4 109 26.4 26.4 68.8
5 75 18.2 18.2 86.9
6 54 13.1 13.1 100.0
Total Response 413 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree
(5) Agree; (6) Strongly Agree

While a majority of respondents noted in Table Q1 that remaining on Long Island was not
important to them, 68.5 percent of respondents in Table Q9 agree to strongly agree that they want
to find a job that allows them to live on Long Island. That is important because it presents
optimism that young people would remain on Long Island if they found a job, and suggests that
the Millennials can provide for the Long Island economy a supply of skills, many underutilized,
but all with untapped potential.

Table Q9: Finding A Job That Allows Me to Live On Long Island Is Important

Frequency | Percent Valid Percent Cumulative Percent

Valid 1 38 9.2 9.2 9.2
2 56 13.6 13.6 22.8
3 36 8.7 8.7 315
4 69 16.7 16.7 48.2
5 98 23.7 23.7 71.9
6 116 28.1 28.1 100.0
Total Response 413 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree
(5) Agree; (6) Strongly Agree
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Table Q10 defines further what young people are looking for in a job with 67.9 percent agreeing

to strongly agreeing that they find job fulfillment more important than salary. This contributes in

small way to explain why the salaries of respondents are in the lower earning categories supports

Table 2 responses where 64 percent said that they were satisfied with their current employment.

Table Q10: My Job Fulfillment More Important Than Salary

Frequency | Percent | Valid Percent | Cumulative Percent

Valid 1 20 4.8 4.8 4.8

2 41 9.9 9.9 14.8

3 72 17.4 17.4 32.2

4 127 30.8 30.8 63.0

5 99 24.0 24.0 86.9

6 54 13.1 13.1 100.0
Total Response 413| 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree

(5) Agree; (6) Strongly Agree

FRUSTRATION WITH LONG ISLAND’S JOB MARKET
AND INDUSTRIAL BASE - NOT MEETING MILLENNIAL’S NEEDS

While Table 2 illustrated respondent’s satisfaction with their current employment Tables Q11

to Q15 delves deeper into respondent’s interactions with the Long Island job market and economy.

The results, if they become reality, do not bode well for the future of the Long Island economy.

A majority of respondents said in Tables Q8 and Q9 that they wish to find a job that allows

them to live on Long Island and job fulfillment is more important than salary, Tables Q11 and Q12

illustrate the frustrations of Long Island’s young people in fulfilling those expectations.

Table Q11: | Am Unable To Find Employment On Long Island
Aligned With My Skills

Cumulative
Frequency Percent | Valid Percent Percent

Valid 1 37 9.0 9.0 9.0
2 72 17.4 17.4 26.4
3 69 16.7 16.7 43.1
4 98 23.7 23.7 66.8
5 69 16.7 16.7 835
6 68 16.5 16.5 100.0
Total 413 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree

(5) Agree; (6) Strongly Agree
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When asked about their inability in finding employment on Long Island that aligned with their

skills, 56.9 percent agree to strongly agree in Table Q11 that they were unable to find employment

that aligned with their skills.

Table Q12: | am Unable to Find Employment On Long Island

Aligned With My Salar

Expectations

Cumulative
Frequency Percent | Valid Percent Percent

Valid 1 17 4.1 4.1 4.1
2 52 12.6 12.6 16.7
3 65 15.7 15.7 32.4
4 104 25.2 25.2 57.6
5 87 21.1 21.1 78.7
6 88 21.3 21.3 100.0
Total 413 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree
(5) Agree; (6) Strongly Agree

When queried about whether they were able to find employment that met with their salary

expectations, Table Q12 illustrates that 67.6 percent of respondents agree to strongly agree that

they were unable to find employment on Long Island that aligned with their salary expectations.

It’s no wonder that in Table 3 respondents said that they are not happy about their life on Long

Island. They are living with parents or relatives, and for the most part working in jobs not aligned

with their skills and salary expectations. And it’s not that respondents haven’t looked for work.

Table Q13 reflects that 60.5 percent agree to strongly agree that they have tried to find a job on

Long Island during the past year.

Table Q13: | Have Tried To Find A Job On Long Island In The Past Year

Frequency | Percent | Valid Percent | Cumulative Percent

Valid 1 69 16.7 16.7 16.7
2 71 17.2 17.2 33.9
3 23 5.6 5.6 39.5
4 54 13.1 13.1 52.5
5 103 24.9 24.9 77.5
6 93 225 225 100.0
Total Response 413 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree

(5) Agree; (6) Strongly Agree

; (3) Somewhat Disagree; (4) Somewhat Agree
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Their frustration that young people are experiencing in job hunting becomes clearer in Table
Q14 where in overwhelming numbers 72.7 percent of respondents express their concern that Long
Island will not attract the high paying industries where they wish to work. This affirms

respondent’s previous answers that while seeking employment they have been unable to find jobs

aligned with their skills and salary expectations that they need to live on Long Island.

Table Q14: My Concern Is That Long Island Will Not Attract The High Paying

Industries Where | Wish to Work

Frequency Percent Valid Percent Cumulative Percent

Valid 1 22 5.3 5.3 5.3
2 46 11.1 11.1 16.5
3 45 10.9 10.9 27.4
4 74 17.9 17.9 45.3
5 113 27.4 27.4 72.6
6 113 27.4 27.4 100.0
Total Response 413 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree
(5) Agree; (6) Strongly Agree

THE FLIGHT OF LONG ISLAND’S YOUNG: PESSIMISM IN
THE FUTURE - THE STARK ECONOMIC REALITY

Most revealing about how pessimistic the respondents feel about remaining on Long Island and

the future of the Long Island economy is that 89.3 percent, an overwhelming majority, agree to
strongly agree that the flight of Long Island’s young workforce will hurt the long Island economy.

Included are 46.2 percent who strongly agree. Table Q16 illustrates that leaving Long Island is a

consideration that could become a reality.

Table Q15: Flight of Long Island’s Young Workforce Will Hurt the Long Island

Economy
Frequency Percent Valid Percent Cumulative Percent

Valid 1 6 1.5 15 1.5

2 18 4.4 4.4 5.8

3 20 4.8 4.8 10.7

4 70 16.9 16.9 27.6

5 108 26.2 26.2 53.8

6 191 46.2 46.2 100.0

Total Resource 413 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree
(5) Agree; (6) Strongly Agree
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Table Q16 indicates that a solid 86.9 percent of respondents agree to strongly agree, with 54.0
percent strongly agreeing, that if Long Island continues to ignore young people’s needs they see

themselves leaving Long Island.

Table Q16: If Long Island Continues To Ignore Young People’s Needs | See
Myself Leaving Long Island

Frequency Percent Valid Percent Cumulative Percent

Valid 1 9 2.2 2.2 2.2
2 22 5.3 5.3 7.5
3 23 5.6 5.6 13.1
4 52 12.6 12.6 25.7
5 84 20.3 20.3 46.0
6 223 54.0 54.0 100.0
Total Response 413 100.0 100.0

Note: (1)-Strongly Disagree; (2) Disagree; (3) Somewhat Disagree; (4) Somewhat Agree
(5) Agree; (6) Strongly Agree

The needs of the young people who have participated in this survey have been clearly illustrated
in the previous responses. They are living with parents or relatives, wish to someday buy a home
but can’t afford to because of Long Island’s high housing costs and that they are working in jobs
that don’t align with their skills and salary expectations and many won’t meet those salary
expectations. They have sought jobs during the past year and want to find a job that is in proximity
to where they live, with access to public transportation, and that has a pension plan and health
benefits.

While living on Long Island is not that important to them, they prefer transit options and
walkable environments so as not to be dependent on driving, have housing options that are
attainably priced in a pedestrian friendly location.

And be sure that they are concerned. Long Island is not attracting the jobs in the industries in
which they wish to work, they fear that the flight of the young workforce will hurt the Long Island
economy and that in overwhelming numbers they conclude that if Long Island continues to ignore
young people’s needs they see themselves leafing Long Island.

The message cannot be any clearer. The clarity of that message is illustrated in the following
Tables A and B which draw correlations between the factors concerning Long Island’s young
people and Tables C and D which illustrate which factors that if not remedied will predict the

Millennials continued flight from Long Island.
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RELATIONSHIP BETWEEN YOUNG PEOPLE’S NEEDS AND REMAINING ON
LONG ISLAND AND LEAVING LONG ISLAND IF THEIR NEEDS ARE NOT MET

Research Question Two

What were the relationships between the respondent’s preference for transit options and
walkable communities and downtowns to dependency on driving, living near public
transportation, experience with Long Island’s lack of housing options and high housing costs,
importance placed on apartment price, size, and walkable community and downtown, importance
placed on finding a job that would allow them to stay on Long Island, ability to find a job aligned
with their jobs skills and salary expectations, attempts to find a job during the past year, concern
that Long Island would not be able to attract the industries they wish to work in, concern that the
flight of Long Island’s young people will hurt the local economy, and the importance of remaining
on Long Island and leaving Long Island if young people’s needs are not met? A Pearson Product
Moment Correlation analysis was used to examine these relationships and appear in Tables A and
B.

Table A presents the results of the Pearson product moment correlation matrix between “If Long
Island continues to ignore young people’s needs I see myself leaving Long Island” and the
enumerated respondent preferences in Research Question Two above. The greater the variance
indicates the greater the strength of the correlation, with 100 percent being the maximum variance
and strongest correlation.

The correlations in Table A, indicate strong relationships exist between young people leaving
Long Island and lack of housing options (33.4% variance), high housing costs (33.5% variance),
finding a job meeting aligned with salary expectations (13.4% variance), the adverse impact of the
Long Island economy due to the flight of young people (18.5% variance), finding a job aligned
with skills (9.5% variance), and concern that Long Island will not be able to attract the high paying
industries where respondents wish to work (10% variance).

Meaningful relationships exist between young people leaving Long Island and preference for
more transit options and walkable environments to driving (6.4% variance) and lack of rental
apartments in downtowns (6.2% variance). This is especially important in regard to the significant
segment of the Millennial market that seeks housing options and access to public transit, as this

market clearly desires apartments in pedestrian friendly downtowns.
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Table A: Pearson Product Correlation Matrix: If Long Island Continues To Ignore Young
People’s Needs | See Myself Leaving Long Island

N=413
Leave NotTo Housing Apt In Housing FindJob  FindJob  Attract Youth
LI Drive Options  Downtown  Costs My Skills My Salary Industry Leave

Leave
LI 1

Not
Drive .253** 1

House
Option .578** .302** 1

Apt In

Dwntn .249** 456**  359** 1

House

Costs  .579** . 284**  744** A02** 1

Job W/

Skills .308** .041 .166** .025 174%* 1

Job W/

Salary .366** .081 .256** .010 .258** .634** 1
Attract

Industry.316**  168** .182**  129** .192** A37F* ATTF* 1
Youth

Leave .430** .142** 274** | 164** 243** A53**  190** 352** 1
**Correlation is significant at the 0.01 level.

Other strong relationships and correlations were identified in Table A. These included a
correlation between Long Island’s high housing costs and lack of housing options (55.4%
variance), a correlation between finding a job aligned with skills and salary expectations (40.2%
variance), a correlation between having more transit and walkable options to dependency on
driving and finding an apartment in a downtown (20.8% variance), a correlation between finding
a job aligned with skills and attracting high paying industries (19.1% variance), a correlation
between finding a job aligned with salary expectations and attracting high paying industries
(22.7% variance), and a correlation between attracting industries and the flight of Long Island’s

young workforce hurting the Long Island economy (12.4% variance).
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Table B presents a Pearson product moment correlation matrix between “remaining on Long
Island is important to me” and the enumerated preferences in Research Question Two above. The
greater the variance indicates the greater the strength of the correlation, with 100 percent being the

maximum variance and strongest correlation.

Table B:Pearson Product Correlation Matrix: Remain On Long Island Is Important To Me

N=413
Remain Housing Housing Find FindJob  FindJob  Attract
OnlLl Options Costs AJob My Skills My Salary Industry

Remain

On LI 1

Housing

Options -.218** 1

Housing

Costs -193**  744** 1

Find A

Job 541**  -.027 -.038 1

Find Job

My Skills -238**  166**  .174** -058 1

Find Job

My Salary -212*%*  256**  258** 019 634** 1
Attract

Industry -104**  182**  .192** .024 437 AT7 1

**Correlation is Significant at the 0.01 level.

Unlike Table A which reflects strong correlations existing between variables and young
people’s view of leaving Long Island, the correlations in Table B indicate that the only strong
relationship existing is between young people who believe that remaining on Long Island is
important and finding a job that allows them to stay here (29.3% variance).

Other meaningful relationships exist between young people who feel that remaining on Long
Island is important and, lack of housing options (4.8% variance), high housing costs (3.7%
variance), finding a job aligned with their skills (5.7% variance), finding a job aligned with salary
expectations (4.5% variance) and concern that Long Island will be unable to attract industries with

higher paying jobs (1.1% variance).
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Other strong relationships and correlations were also identified in Table B. They included a
correlation between Long Island’s high housing costs and lack of housing options (55.4%
variance), a correlation between finding a job aligned with skills and salary expectations (40.2%
variance), a correlation between finding a job aligned with salary expectations and housing options
and costs (6.6% variance), and a correlation between Long Island being unable to attract industries
with higher paying jobs and finding a job aligned with my skills (19.1 variance).

The relationships identified in Tables A and B indicate that similar strong correlations exist
between respondents where remaining on Long Island and leaving Long Island and, housing
options and high housing costs, and finding a job aligning with my employment skills and salary
expectations with attracting the industries where 1 wish to work. Similarities in weaker correlations

also exist.

PREDICTING MILLENNIALS REMAINING ON
LONG ISLAND AND LEAVING LONG ISLAND

Research Question Three

How did respondents preference for, transit options and walkable communities to
dependency on driving, living near public transportation, experience with Long Island’s lack of
housing options and high housing costs, apartment price, size, and walkable community and
downtown, finding a job that would allow them to stay on Long Island, importance placed on job
fulfillment over salary, ability to find a job aligned with skills and salary expectations, attempts to
find a job during the past year, concern that Long Island would not be able to attract the industries
they wish to work in, and concern that the flight of Long Island’s young people will hurt the local
economy, would predict whether they would remain on Long Island and would predict whether
they would leave Long Island?

Table C presents a stepwise regression model used to calculate the extent to how respondent’s
preference for the relationships identified in Research Question Three would predict whether they
would remain on Long Island. The greater the variance indicates the greater the strength of the
prediction, with 100 percent being the maximum variance and strongest predictor.

Table C predicts 43.9 percent of the reasons why young people would remain on Long Island.
Finding or having a job that allows respondents to live on Long Island predicted 25.4 percent of

the reason why the respondents would remain, ignoring young people’s needs predicted 9.4 percent
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of the reason for remaining, rating their overall life on Long Island another 4.8 percent, continued
flight of Long Island’s young workforce will adversely affect Long Island’s economy 2.8 percent,
and 1.5 percent of the variance related to finding a job aligned with respondent skills. These
variances illustrate the strengths of the reasons predicting why respondents would remain on Long

Island. If these concerns are not corrected then respondents would strongly consider leaving Long

Island.
Table C: Q1 Predictors of Remaining On Long Island
Change Statistics

R Adjusted R | Std. Error of | R Square F Sig. F
Model R Square Square the Estimate Change Change dfl df2 Change
1 .5042 .254 .252 1.463 2541 107.112 1 314 .000
2 .590° .348 .344 1.370 .094| 44.943 1 313 .000
3 .630¢ .396 391 1.320 .048 | 25.044 1 312 .000
4 .6514 424 417 1.291 .028 15.083 1 311 .000
5 .662¢ .439 .430 1.277 .015 8.026 1 310 .005

a. Predictors: (Constant), Q9JobOnLlI

b. Predictors: (Constant), Q9JobOnLlI, Q16LeaveLl

c. Predictors: (Constant), Q9JobOnLI, Q16Leavell, LifeOnLI

d. Predictors: (Constant), Q9JobOnLlI, Ql6Leavell, LifeOnLIl, Q15YouthLv

e. Predictors: (Constant), Q9JobOnLl, Ql6Leavell, LifeOnLl, Q15YouthLv, Q11JobSkill

Table D presents a stepwise multiple regression model used to calculate the extent to which the
preference for the relationships identified in Research Question Three would predict respondents
leaving Long Island if Long Island continues to ignore young people’s needs. The greater the
variance indicates the greater the strength of the prediction, with 100 percent being the maximum
variance and strongest predictor.

Table D predicts 52.1 percent of the reasons why young people will leave Long Island if Long
Island continues to ignore young people’s needs. Long Island’s high cost of housing predicts 34.3
percent of the variance for leaving Long Island, the continued flight of Long Island’s young
workforce will adversely affect Long Island’s economy predicted 9.3 percent of why young people
would leave Long Island, followed by housing options 3.3 percent, finding a job that allows for
remaining on Long Island 2.7 percent, finding a job aligned with salary expectations 2.6 percent

and .5 percent of the variance related to job fulfillment more important than salary.
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Table D: Q16 Predictors of Leaving Long Island

Change Statistics

R Adjusted R Std. Error of the R Square F Sig. F
Model] R Square Square Estimate Change Change | dfl| df2 Change
1 .5862 .343 .342 1.058 343 | 214.425| 11410 .000
2 .661° .436 434 .981 .093 67.381| 1]409 .000
3 .685¢ 470 .466 .953 .033 25.707 | 11408 .000
4 .705¢ .497 492 .929 .027 21.767| 1]407 .000
5 7238 522 516 .907 .026 21.788| 1]406 .000
6 .726f .528 521 .902 .005 4.693| 1405 .031

a. Predictors: (Constant), Q6HouseCst
b. Predictors: (Constant), Q6HouseCst, Q15YouthLv

c. Predictors: (Constant), Q6HouseCst, Q15YouthLv, Q4HousingOp

d. Predictors: (Constant), Q6HouseCst, Q15YouthLv, Q4HousingOp, Q9JobOnLlI
e. Predictors: (Constant), Q6HouseCst, Q15YouthLv, Q4HousingOp, Q9JobOnLI, Q12JobWage
f. Predictors: (Constant), Q6HouseCst, Q15YouthLv, Q4HousingOp, Q9JobOnLI, Q12JobWage, Q10JobSal

The variances in Table D illustrate the strengths of the reasons predicting why respondents

would leave Long Island. If these concerns are not corrected then respondents are saying that they

would strongly consider leaving Long Island.
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CONCLUSION

The respondents to this survey, 89.6 percent of which were Millennials between the ages of 20
and 34, revealed their frustration with the Long Island economy and Long Island itself. While
Long Island’s young people would like to remain on Long Island to do so would involve the region
addressing the housing, job, and economic concerns of young Long Islanders. These young people
or Millennials are not happy, rating their overall life on Long Island as middle of the road with
nearly 90 percent saying that the flight of Long Island’s young workforce will hurt the Long Island
economy.

Most of the Millennials have attended, are currently enrolled in or graduated college, with
nearly a fifth having advanced degrees. These young people are Long Island’s brightest, and based
upon their answers to the survey Long Island is standing on the sidelines while this young
workforce is silently and strongly contemplating leaving Long Island if their needs remain
unaddressed.

While many work in the high paying job sectors, 46.7 percent earn from under $20,000 to
$29,999 annually and nearly half indicate that they either don’t expect to earn more in 2014 or
their salaries will remain unchanged.

These low salaries explain why over 60 percent of respondents have tried to find a job in the
past year, nearly 60 percent say they are unable to find jobs aligned with their skills, and nearly 68
percent are unable to find jobs aligned with their salary expectations. Despite this frustration 68.5
percent of respondents say finding a job is what is important to them so they can remain on Long
Island. However while job fulfillment is important to Millennials nearly 73 percent feel that Long
Island will not be able to attract the high paying industries where they wish to work. These are
ominous indicators since the Millennials that remain on Long Island become the regions new

middle class, with this new middle class needing housing.

Nearly 60 percent of Millennials live with their parents or relatives, 22 percent rent legal
apartments, with nearly 12 percent living in illegal rental apartments. Nearly 85 percent of
Millennials are planning to purchase their own home someday. However, an overwhelming
majority of survey respondents agree that Long Island’s lack of housing options and high housing
costs will limit their ability to remain here. This potential demand for home ownership is critical
because it provides new home buyers necessary to sustain Long Island’s housing values. Thus the

Millennials can’t be allowed to leave, which nearly 87 percent say they will
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Be sure that this Millennial market for homeownership has its needs. It is important that this
housing is attainably priced and in pedestrian friendly locations, proximate to work, and in
walkable communities and downtowns near to public transportation providing alternatives to
driving.

Millennials indicated strong opinions about remaining on Long Island and what it will take for
them to leave. Less than half agree that staying on Long Island was important including less than
10 percent who strongly agreed that it was. This is supported by nearly 87 percent of respondents
who agree, including more than half who strongly agree, that if Long Island continues to ignore
young people’s needs they see themselves leaving Long Island.

These opinions are supported by the strong correlation existing between young people who
believe that remaining on Long Island is important with finding a job that allows them to stay here.

Relationships also exist between young people who feel that remaining on Long Island is
important and, the lack of housing options, high housing costs, finding a job aligned with their
skills, finding a job aligned with their salary expectations, and concern that Long Island will be
unable to attract industries with higher paying job.

Other strong correlations found to exist were between Long Island’s high housing costs and
lack of housing options; between finding a job aligned with skills and salary expectations; between
the lack of housing options and finding a job aligned with salary expectations; and between
housing costs and finding a job aligned with salary expectations.

When asked about leaving Long Island if Long Island continues to ignore the needs of young
people, relationships were found, with strong correlations existing between young people leaving
Long Island and the following variables: lack of housing options, high housing costs, finding a job
aligned with salary expectations, the adverse impact of the Long Island economy due to the flight
of young people, finding a job aligned with skills, and concern that Long Island will not be able to
attract the high paying industries where respondents wish to work.

Relationships also were found to exist between young people leaving Long Island if Long
Island continues to ignore the needs of young people; and between the preference for more transit
options and walkable environments, as opposed to driving and the lack of rental apartments in
downtowns.

Other relationships included strong correlations between Long Island’s high housing costs and

lack of housing options, between finding a job aligned with skills and salary expectations, between
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having more transit and walkable options to dependency on driving and finding an apartment in a
downtown, between finding a job aligned with skills and attracting high paying industries, and
between finding a job aligned with salary expectations and attracting high paying industries.

With 54.3 percent of respondents disagreeing to strongly disagreeing that remaining on Long
Island is important to them, a regression analysis was used to identify the predictors of what will
make young people remain on Long Island. The analysis predicted 43.9 percent of the reasons why
young people would remain on Long Island. Finding or having a job that allowed respondents to
live on Long Island predicted 25.4 percent of the reason why the respondents would remain,
ignoring young people’s needs predicted 9.4 percent of the reason for remaining, rating their
overall life on Long Island another 4.8 percent, continued flight of Long Island’s young workforce
will adversely affect Long Island’s economy 2.8 percent, and 1.5 percent of the variance related
to finding a job aligned with respondent skills. If these concerns are not corrected then respondents
would strongly consider leaving Long Island.

Of the 86.9 percent of respondents who agree to strongly agree that if Long Island continues to
ignore young people’s needs they see themselves leaving Long Island, a second regression analysis
identified predicted 52.1 percent of the reasons why young people will leave Long Island if Long
Island continues to ignore young people’s needs. Long Island’s high cost of housing predicts 34.3
percent of the reason for leaving Long Island, the continued flight of Long Island’s young
workforce will adversely affect Long Island’s economy predicted 9.3 percent of why young people
would leave Long Island, followed by housing options 3.3 percent, finding a job that allows for
remaining on Long Island 2.7 percent, finding a job aligned with salary expectations 2.6 percent
and .5 percent of the variance related to job fulfillment more important than salary.

Long Island’s young people, the Millennials, are not happy with their overall life on Long
Island. This unhappiness is supported by their survey responses and by the strong correlations
existing between respondents remaining on Long Island and leaving Long Island and lack of
housing options and high housing costs, housing in walkable communities with public
transportation, not only finding a job but finding a job that is aligned with their skills and salary
expectation, and Long Island’s ability to attract the industries where they wish to work.

The message is unmistakable. If Long Island continues to ignore young people’s needs the
predictors clearly provide the reasons why they will continue to leave.
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APPENDIX

Destination LI

SURVEY
What Long Island’s Young People Think?
February 2014
Part 1
For the questions listed below please circle the level to which you agree or disagree.
Strongly Somewhat Somewhat Strongly
Disagree Disagree Disagree Agree Agree Agree
1 2 3 4 5 6

1. Remaining on Long Island is important to me. 2 3 45 6
2. | would prefer more transit options and walkable environments

on Long Island so | would not have to be as dependent on driving. 2 3 45 6
3. Living near public transportation is important to me. 2 3 456
4. Long Island’s lack of housing options may limit my ability to remain here. 2 3 4 5 6
5. Arrental apartment in a walkable vibrant downtown would

help me to remain here. 2 3 45 6
6. Long Island’s high cost of housing may limit my ability to remain here. 2 3 45 6
7. An attainably priced apartment is more important to me than

the size of an apartment 2 3 45 6
8.  Finding an attainably priced apartment in a pedestrian friendly

location is as important to me than finding a job. 2 3 45 6
9. Finding/Having a job that allows me to live on Long Island is

important to me. 2 3 45 6
10. Fulfillment in my job is more important than salary to me. 2 3 45 6
11. lamunable to find employment on Long Island

that is aligned with my skills. 2 3 45 6
12. 1 amunable to find employment on Long Island that is

aligned with my salary expectations. 2 3 45 6
13. I have attempted to find employment on Long Island in the past year. 2 3 456
14. 1 am concerned that Long Island will not be able to attract high paying

jobs in the industries where | wish to work. 2 3 45 6
15. The continued flight of Long Island’s young workforce will adversely

affect Long Island’s economy. 2 3 45 6
16. If Long Island continues to ignore young people’s needs,

I see myself leaving Long Island. 2 3 45 6
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Part 11

1. The industry that | am presently employed in is:

(a) Accounting Services (b) Construction/Bldg Maintenance/Landscaping (c) Education
(d) Entertainment/Recreation (e) Finance/Insurance/Business Related (f) Food Related/Restaurant/Hospitality
(9) Journalism (h) Legal Services (i) Medical Services/Health Care Related
(i) Motor Vehicle/Auto Related Services (k) Public Relations/Marketing () Real Estate
(m) Retail/Wholesale (n) Other

Strongly Somewhat Somewhat Strongly

Disagree Disagree Disagree Agree Agree Agree

1 2 3 4 5 6
2. | am satisfied with my currently employment: 1 2 3 45 6

3. How would you rate your overall life on Long Island, with zero being the worst possible life for you, & 10 being the best possible life for
you.

0 1 2 3 4 5 6 7 8 9 10
4. What is your level of education? (please choose which of the following applies to you)
(a) Some High School (b) High School Graduate or GED (c) Currently Enrolled In College
(d) Some College (e) Associates Degree (f) Bachelor Degree
(g9) Graduate Degree (h) Doctoral Degree

What field of study was your degree in?

5. Howold are you? a)15-19 b)20-24 <¢) 25-29 d) 30-34 ) 35-39 f) 40 & above
6. My genderis: Male Female

7. Please choose which best describes your living arrangements.

a) With parents or relative  b) A legal rental apartment  c¢) An illegal rental apartment  d) | own my own home
8. Do you ultimately want to purchase your own home or condo? Yes__ No__ | already own a house or condo

9. Please choose the income bracket that best describes your earnings in 2013?

(a) Under $20,000 (b) $20,000 to $29,999
(c) $30,000 t0 $39,999  (d) $40,000 to $49,999
(e) $50,000 to $59,999  (f) $60,000 to $75,000

(9) $75,00 and above
10. Do you expect to earn more or less in 2014? More Less Remain the Same
11. Are the following valuable to you when seeking a job: Proximity to work ........ Yes No
Walkable environment ...... Yes No
Access to public transportation .... Yes No
Pension/401k benefits ........ Yes No
Health insurance ........ Yes No

12. The zip code where I live is...
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Dr. MARTIN R. CANTOR, CPA
Chief Economist Destination LI
Director, Long Island Center for Socio-Economic Policy
28 Woodmont Road, Melville, New York 11747
www.martincantor.com

Tel: (631) 491-1388 - Fax: (631) 491-6744-E - Mail: EcoDevl@aol.com

Martin R. Cantor has a Bachelor of Science Degree in Accounting from Brooklyn College of the City
University of New York, a Master of Arts Degree in Interdisciplinary Studies from Hofstra University focusing
on the socio-economic relationships between education, household income, community and workforce
development, and a Doctor of Education Degree from Dowling College. He has served as Suffolk County
Economic Development Commissioner (New York State’s largest suburban county), brought Computer
Associates to Suffolk County, and created over 23,000 jobs with an estimated $1.4 billion annual payroll
economic impact. He has served as: Chief Economist-New York State Assembly Subcommittee for the Long
Island Economy; Senior Fellow at the White Plains, New York based Institute for Socioeconomic Studies - a
public policy think tank concentrating on poverty in America and senior citizen quality of life; Chair and Chief
Economist of the Long Island Development Corp; a building trades labor/management arbitrator; a consultant
to the Nassau Interim Financial Authority; a faculty member in the Brooklyn College Department of Economics;
Executive Director of the Patchogue Village Business Improvement District; and Director of Economic
Development and Chief Economist for Sustainable Long Island, and the Long Island Fund for Sustainable
Development, providing financial, technical assistance to businesses and not-for-profit organizations His work
is included in the National Tax Rebate-A New America With Less Government, and has prepared downtown
revitalization plans for Long Island and New York City neighborhoods featuring arts districts, economic
restructuring, waterfront projects and community organizing. He was the architect of the Nassau County
Comptroller’s debt restructuring plan for resolving Nassau County’s fiscal crisis; has been a Long Island
Business Journal columnist; has authored: federal, state and local legislation; economic impact analyses;
analysis of Long Island’s economic, demographic, employment, tax, and educational bases; a convention center
feasibility study; taxpayer cost of acquiring open space; and health care reform; and Director of Dowling
College’s Long Island Economic and Social Policy Institute; and an Adjunct Associate Professor of Economics

He is a Certified Public Accountant in private practice; Director of the Long Island Center for Socio-
Economic Policy, a consulting economist and economic development consultant to public officials, counties,
towns, villages, Industrial Development Agencies, and communities; and Chairman of the Suffolk County
Judicial Facilities Agency which financed the acquisition of the Cohalan State Court Complex, oversaw the
construction of the Suffolk County Jail in Yaphank and financed the $70 million purchase/leaseback of the
Dennison Building to Suffolk County. He provides economic and business commentary on television and radio;
was Co-host of Focus 55, a public affairs program on Channel 55, is a columnist for the Long Island Business
News, Long Island’s largest business weekly, and Networking Newspaper for Women, has appeared in the New
York Times, Newsday, and L1 Pulse, and has been syndicated nationally by Newsday, Bridge News and Knight-
Ridder/Tribune News Service. He is an Honorary Member of Delta Mu Delta - The National Honor Society in
Business Administration and has been recognized by the National Association of Counties for innovative uses
of Industrial Revenue Bonds, for international trade promotion initiatives, for downtown revitalization policies,
and for minority business incubator initiatives. He was invited by Dr. William Julius Wilson of Harvard
University’s John F. Kennedy School of Government to present his paper entitled Race Neutral Sustainable
Economic Development. He is the author of the recently published Long Island, The Global Economy and Race:
The Aging of America’s First Suburb.
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Destination LI
9 Gerard Road — Plainview, New York 11803
www.DestinationLl.org — Jean-Marie@DestinationLl.org (516) 622-9377

Mission Statement:

Destination LI is a nonprofit community building and educational organization dedicated to helping
people create and sustain vibrant centers throughout the region that strengthen the local economy
and community. Our innovative grassroots approach transforms citizens into agents of change who
rejuvenate disinvested spaces into a new generation of welcoming, energetic and inspiring
destinations.

Organizational Summary:

Destination LI (DLI) strives to ensure Long Island can retain its workforce; cultivate local arts and
culture and preserve the region’s environmental resources. These goals, which represent the triple-
bottom-line of social, environmental and economic responsibility, will help alleviate the economic
and social hardships that have befallen many communities throughout the region.

Once a thriving cultural and economic center, Long Island faces the harsh reality of an aging
population, overburdened infrastructure and significant threats to its environment. One of the
primary causes for these issues has been the proliferation of suburban sprawl. This has resulted in a
lack of attainably priced housing options for the millennial generation and empty nesters along with
the deterioration of once vibrant downtowns. In addition, Long Island has experienced an inability
to retain or attract small and large businesses, further eroding the tax base, economic investment and
cultural activity.

Many Long Islanders recognize the need to improve the region’s social, environmental and
economic standing. However, the history of development on Long Island has been steered by a
heavy-handed, top-down approach without engaging the community during the planning and
development process. Even residents who recognize the need for responsible growth have a mistrust
of the procedure. As a result, the voice of the community at large has rarely been expressed in a
manner that enables positive change to occur.

By harnessing the power of the crowd through social networking and grassroots campaigns, DLI
will cultivate a spirit of community-driven visioning, entrepreneurship and local investment. The
DLI community will address significant local and regional issues in conjunction with other like-
minded groups and organizations that subscribe to responsible placemaking and economic
development. At the same time, DLI will seed inspiring, market-driven ideas that meet the principles
of the triple-bottom-line.

DLI will serve as a forum for the voice of the people committed to securing a better future for Long
Island.
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